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Endorsements by Opinion Tripathi Journal of issue/21.04.2014.pdf
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2231-4970, Vol 4
Issue 3
5 Impact of Knowledge Dr Pratyush IMS Manthan: 2019
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Customer Delight in Tripathi Conference on Institute of
Indian Bank and “ Strategies for Technology —
Urban Consumer Building Successful | MBA, Bhopal
Banking” Business (M.P.)
Organizations in the
Contemporary
Scenario”
4 “An Exploratory study | Dr. Pratyush International Technocrats
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of consumer Tripathi Conference on Institute of
preference and “ Strategies for Technology —
satisfaction towards Building Successful | MBA, Bhopal
various mobile phone Business (M.P))
service providers in Organizations in the
Bhopal City”. Contemporary

Scenario”

5 “Total Quality Dr. Pratyush National Conference | J.S.S. College
Management in Tripathi (AICTE Sponsored) | for Women,
Management Bhopal.
Education in India”.

6 “Management Dr. Pratyush International Bansal MBA
Education in India: Tripathi Conference on College, Bhopal
Need for Change”. “Reforming (M.P.)

Management
Education for
Competitive
Advantage to India”

7 Effect of Rise in Dr. Pratyush National Seminar on | Bansal MBA
Inflation on the living | Tripathi “Managing Inflation | College, Bhopal
standard of families in for Sustaining in (M.P))

Bhopal India”.

8 Emerging Trends of Dr. Pratyush National Seminar on | Bansal MBA
Organized Retail in Tripathi “Retail College, Bhopal
India Management: (M.P))

Problems &
Prospects”.

9 “A Critical Study on | Dr. Pratyush 64™ All India Pondicherry
Work-life Balance of | Tripathi Commerce University,
BPO Employees in Conference Puducherry.
India”

10 "Organized Rural Dr. Pratyush IVth National Sri Vaishanav
Retailing in India Tripathi Conference Institute of
through ‘RPSO’ Management,
(Rural procurement Indore.
and Supply Outlet)

Model",

11 “Enviornmental Dr. Pratyush 60™ All India Osmania
Analysis of the Indian | Tripathi Commerce University,
Insurance Industry Conference Hyderabad
with reference to LIC” (A.P.)

12 “An Insight into the Dr. Pratyush 60™ All India Osmania
growth of New Retail | Tripathi Commerce University,
Formats in India” Conference Hyderabad

(A.P.)

13 “Knowledge Dr. Pratyush National Seminar on | Department of
Management and Tripathi Contemporary Issues | Commerce &
Knowledge in Accounting, Management,
Management Commerce and Jiwaji

Qutsourcing in India

Business

University,




Management in

Gwalior (M.P.)

India

14 “Role of 59" All India Department of
Communication Mix Commerce Commerce &
in Rural Marketing” Conference Management

Studies, Andhra
University,
Vishakhapatnam
(A.P.)

15 “Changing Scenario of | Dr. Pratyush 58" All India Faculty of
Insurance Marketing Tripathi Commerce Commerce and
in India Conference Management.

Mahatma
Gandhi Kashi
Vidyapeeth,
Varanasi (U.P.)

16 “Service Marketing in | Dr. Pratyush 18" Annual School of
Management Tripathi Conference of M.P. | Business
Education”. Economic Economics,

Association AP.S.
University,
Rewa (M.P.)

17 “Advertising Costs Dr. Pratyush tional Conference | Department of
and Sales Benefit Tripathi on“Emerging Trends | Business
Analysis: An and Challenges in | Administration,
Empirical study with Management”. APS University,
reference to Consumer Rewa (M.P.)
Electronics Industry in
India”.

18 “Disinvestment Dr. Pratyush National Conference | Navyug Arts
Policy: A Critical Tripathi on Disinvestment in | and Science
Evaluation” India College,

Jabalpur (M.P.)

19 “India Emerging as a | Dr. Pratyush | 5™ All India | Shri Gujrati
Brand: A marketing | Tripathi Commerce Samaj M.K.H.S.
perspective Conference Guijrati Girls

College, D.A.V.
Indore,

20 “Accounting Dr.  Pratyush [ 56"  AIl  India | K.C.E. Society
Diversion: An | Tripathi Commerce of Management
Evaluation Conference and  Research,

Jalgaon,
(Maharashtra),

Invited Lectures and Chairmanships at National or International Conference/Seminars

S.No. | Lecture Delivered Detail of Event Date of event Organized by
1 Chairman Technical National 19th March Lakshmi
Session I on “Promotion of | Seminar on 2016 Narayan College

Green Marketing

Initiatives by the Indian

Corporate”

Green

“Environmental
Concerns and

of Technology —
MBA, Bhopal
(M.P.)




Marketing”
2 Key Note Speaker National 17th August Lakshmi
Seminar on 2013 Narayan College
“Managing for of Technology —
Tomorrow MBA, Bhopal
(Issues and (M.P))
Challenges)”.
Faculty Development Program:-
S.No. | Programme Duration Organized by
1 Faculty Development Program on 7TH May 2012 | LNCT _ MBA,
“Research Methodology in Business — 20th May Bhopal (M.P.)
Management” (Sponsored by AICTE, New 2012
Delhi) 15 Days
DETAILS OF Ph.D. THESIS GUIDANCE:
Ph.D Awarded:
S.No | RESEARCH TITLE SCHOLARS NAME OF
NAME UNIVERSITY
1 Impact of Organized Retailing in | Satish Singh Faculty —of  Business
Consumer Buying Decision Process: A Economics and
study of Bhopal City Management, Barkatullah
University, Bhopal.
2 Family Business Management: A | Altaf Ahmad Muthu | Faculty of
Comparative Study of M.P. and J&K Management  Studies,
Barkatullah University,
Bhopal (M.P.)
3 Space Management in selected Retail | Deepak Tiwari Faculty of
Outlets in Madhya Pradesh Management,
Barkatullah University,
Bhopal (MP)
4 A study of People Management for | Ankur Soni Faculty of
excellence in service marketing Management,
Barkatullah University,
Bhopal
5 Customer Relationship Banking in | Vivek Agrawal Faculty of
Indian Banking Sector Management,

Barkatullah University,
Bhopal (MP)
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